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ABSTRACT 


The present study aims to provide an interactive model of guerrilla 


marketing and social responsibility of insurance companies on customer 
loyalty with an emphasis on their functional benefits and reliability in Iran 
insurance Company in Tehran, Semnan and ilam brabches. This research is 
applied from the objectives point of view and is descriptive-survey in 
regard to its methodology . The statistical population consists of customers 
of costumers of branches of Iran Insurance Company in Tehran, Semnan 
and llam that a sample of YA were selected out of it. In this study,the 
sampling method is quota sampling, where all three branches have a quota 
in the overall sample. The data collection tool is a questionnaire that its 
validity and reliability have been confirmed. Visual PLS software is used to 
analyze the data. The results show that guerrilla marketing, social 
responsibility, brand performance advantages and reliability had direct 
positive and significant effect on customer loyalty in all three cities 
surveyed. Social responsibility also has direct, positive and significant 
impact on guerrilla marketing and brand functional advantages, and brand 
functional advantages has direct, positive and significant impact on the 
reliability, and guerrilla marketing has direct, positive and significant impact 
on the reliability. 
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